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Garland Road Vision

STUDY BACKGROUND

A Garland Road is a key gateway connecting East Dallas to Downtown
Dallas

A Corridor focus is from IH635, to Gaston and East Grand Avenues

A Garland Road is a portal to many of the most beautiful and desirable
neighborhoods in the City

A Successful retail businesses, professional services and health care
providers reside along Garland Road
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A No set agenda or vision currently exists

A This study will take approximately one year to complete, and will reflect
the result of input from all Garland Road residents and stakeholders for
Garland Road



Garland Road Vision

GOALS & OBJECTIVES

A To enhance operational function and aesthetic character along the
Garland Road corridor

A To establish an avenue of accessibility and attractive utility to all who live
and work near Garland Road

A To encourage resident and stakeholder participation in the visioning
process

A To achieve a vision based upon the consensus of the communities of
Garland Road

A To identify specific implementation projects that will guide the City of
$A1 1 AO6 AE£ZOOOOCA AT T A DPOI COAI bDPOI EAAOO Al



STUDY AREA OVERVIEWEXisting Conditions




STUDY FOCU$SDevelopment
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NOTE: The above images are examples of Land Use & Economic Development plans and are not intended to portray design ssifotigsarland Road.




STUDY FOCUSDevelopment

Exnstlng Land Use
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STUDY FOCUSDevelopment




STUDY FOCUSDevelopment
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Single color denotes multiple parcels under one ownership within the study area.
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STUDY FOCUSDevelopment
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STUDY FOCU$SDevelopment
The People of the Garland Road Corridor, 2000
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Age

O Garland Road Corridor B City of Dallas

Population Distribution, Selected Age Groups
Dallas Garland Road Corridor
19 and under 29.4% 24.7%
Source: North Central Texas Council of 65 and over 8.6% 11.7%
Governments, U.S. Census Bureau 75to 84 3.0% 4.9%




STUDY FOCU$SDevelopment

The Garland Road Corridor and the City of Dallas, 2000

Garland Garland
City of Road City of Road
Dallas Corridor Dallas Corridor
Population & Household Characteristics Racial Distribution
Population 1,188,580 29,106 White Alone 52.3% 72.4%
Households 451,833 13,367 Black/African American Alone 26.6% 9.6%
Median Family Income $40,921 | $55,889 | American '”‘Xf‘onr{':'aSka Native 0.6% 0.7%
Per Capita Income $22,183 $27,208 Asian Alone 2.8% 2.2%
Below Poverty Level 21.7% 0.106 | Natve Ha""a“j‘lg/n Peac'f'c Islander 0.1% 0.1%
Disabled 19.7% 10.1% Some Other Race Alone 17.7% 12.0%
Household Size 2.58 2.24 Two or More Races 2.8% 3.0%
Jobs:Households 2.30 1.53 Employment Characteristics
Ethnic Distribution Employees 1,038,314 20,509
Hispanic or Latino 55.2% 34.7% Major Employers

Source: North Central Texas Council of Governments, U.S. Census Bureau




STUDY FOCUSDevelopment
Projected Growth in the Garland Road Corridor
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Source: North Central Texas Council of Governments
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SUMMARY OF PUBLIC COMMENT®evelopment

What are the places, views or activities in the Garland Road Corridor that are
most distinctive and most important to emphasize?

A White Rock Lake and spillway

A Arboretum

A White Rock Market Place and Casa Linda shopping centers

A Casa Linda Shopping Center

A Long-established businesses and unique retaiMcShan gardening stores, etc.)
A Doctors Hospital

A Existing neighborhoods

A Existing churches



SUMMARY OF PUBLIC COMMENT®evelopment

What places, views or activities are most important to change or diminish?

£ Fatigued buildings

Z Structures with broken and boarded windows

F Unprofessional signage

£ Extreme mix of business types, i.e., industrial, commercial, retail, light industrial
E Graffiti

£ Overhead utilities

Z Traffic

Z Inconsistent building heights and uses

Z No desire for Garland Road to become a canyon of low and rmide buildings
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NOTE: The above images are examples of Transportation improvements and are not intended to portray design solutions fola@amRoad.
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